
 

 

 

 

 

 

Social & Environmental Responsibility       January 2018 
  

1. Background 

 

At THE ICONIC, we are deeply committed to social and environmental responsibility, and to ensuring that we live up to the 

values on which our company was founded.  We recognise that with growth and opportunity come greater challenges, wider 

impacts, and a heightened focus on more deeply incorporating social and environmental responsibility into our core business 

operations.  To that end and as our company grows, so does our resolve to address the complex issues of operating a business 

in a responsible, ethical way.    

 

2. Our Code of Conduct for Business Partners (Suppliers)  

 

To that end, we have developed a set of environmental, human rights, labour and health and safety standards, which are 

framed under our Code of Conduct for Business Partners (Suppliers) and which apply to our manufacturers, their sub-

contractors and suppliers of inputs and raw materials.  These minimum standards are based on International norms and 

regulations, including ILO fundamental Conventions, and the Base Code of the Ethical Trading Initiative (ETI).    

 

3. Monitoring of Our Private Label Supply Chain   

 

The requirement to comply with THE ICONIC’s Code of Vendor Conduct for Business Partners applies to any factory where 

products are made for any of our private label brands: Atmos & Here, Spurr, Staple Superior, Double Oak Mills, H-Wood and 

Dazie. Currently, we work with 50 independent supplying factories and they are located in China (44), India (3), Bangladesh 

(2) and Cambodia (1).  

 

To ensure compliance with our standards THE ICONIC requires full transparency of final stage manufacturing factories, 

including subcontractors.  We hold recent third-party audits for supplying factories, all of which have involved interviews of 

production workers, and many of which have been conducted on a semi- or un-announced basis. All Factories will be 

reassessed based on their compliance record, with a full audit performed at least every 24 months and most having follow-

up audits in between to verify issues have been closed. We review all audits thoroughly and work with our vendors and 

factories on timed and prioritised action plans to continuously achieve improvement over time.  Through these audit reports, 

we also track the presence of temporary and agency workers as a part of the compliance process.  At THE ICONIC, our 

preferred approach is to use our leverage to influence positive change, however we reserve the right to terminate the 

relationship with factories or vendors, who do not comply with our ethical trading standards. 

 

The ICONIC is committed to working with factories that do not exploit any person, including children, in the production of 

our products, as is clearly stated in our Code of Conduct for Business Partners.  We have not to date identified any incidences 

of forced or child labour in our supply chain however If an instance happened where children were found working on our 

products, if possible we would work with the appropriate local organisations to support the factory in to implement a 

remediation plan designed to achieve positive outcomes for the children concerned.    

 

4. Collaboration with Industry  

 

Addressing the complex challenges that come with an international supply chain is not simple, and often requires a 

collaborative effort with different stakeholders to promote lasting change.  To that expend, we look to partner with others 

in our industry, including civil society representatives, to learn and share best practices, which can in turn help deliver on our 

objectives.   As part of Global Fashion Group, one way we do this is through our membership with the Ethical Trading Initiative 

(ETI), a leading alliance of companies, trade unions and Civil Society Organisations that promotes respect for workers' rights 

around the globe.  

 

You can learn more about the Ethical Trading Initiative here: www.ethicaltrade.org  

  

https://mediaonsite.theiconic.com.au/2018/docs/GLOBAL%20FASHION%20GROUP%20CODE%20OF%20CONDUCT_Business%20Partners%202016.pdf
http://www.ethicaltrade.org/


 

 

 

 

 
 

5. Environmental Sustainability 

 

At THE ICONIC our objective is to measure and reduce our impacts on the environment to protect natural resources, manage 

risk, spur competitive advantage, and help drive innovation. We seek to do so in a way that creates value for a wide range 

of stakeholders, including the communities where we operate, our customers, employees, shareholders, and others 

impacted by our business. In addition to our previous efforts, in the next few months we will undergo an extensive 

environmental footprint analysis of our business operations, to help us identify where we have the biggest opportunities to 

influence and drive positive change.  This process will support our business as we look to the future, leverage our strengths 

and build partnership with stakeholders to address the issues most important to our company and society. 

 

In addition to this, and as our programme matures, we intend to extend the visibility we have of our second and third tiers 

suppliers (e.g. spinning mills or washing facilities for fabric).  More broadly, and given the limited influence we have further 

upstream in our supply chain, we are working to identify the most effective ways for our company to better mitigate the 

risks and impacts that our materials may have.  These include seeking industry wide collaborating efforts, which may offer 

viable alternatives in relation to end-of-product life and increased use of more sustainable fabrics.  As an initial step, in 

February 2018 our first certified organic cotton capsule collection will be released, and we are actively exploring further 

opportunities to incorporate more sustainable fibres and materials into our private label ranges.  

 

 

 

 


